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é'ruderrrky a Studenti,
pozyvam vds na §tidium predmetu CORPORATE RESPONSIBILITY IN THE
PRACTICE, ktory je realizovany v spoluprdci FPM a Business Leader Forum:
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21 December 2018
Bratislava

CERTIFICATE

We confirm that the student

completed the course "CORPORATE RESPONSIBILITY IN PRACTICE” in the academic year
2018/2019, realised within the framework of cooperation between the University
of Economics in Bratislava & Business Leaders Forum, focused on the following topics:

1) Position of Corporate p ibility in a of the C y
2) Strategy of Corporate P ibility in the Company
3) Official Support of Corporate Responsibility from the State Authorities Level

of the Slovak Republic
4) Support of Corporate Responsibility from the Official Authorities Level
of the European Union

5) Corporate P ibility of the Ci Yy

6) Ethics Code/Code of Conduct as a Tool of Corporate Responsibility
of the Company

7) Ethical Dilemmas of the International Corporations in the Relation
of thet ter and idiaries

8) Corporate Creed and Approach to Corporate Responsibility

9) Responsibilities to Shareholders and Investors

10) Indexes in the Area of Corporate Responsibility

11) Responsibilities of the Company to Suppliers

12) Responsible Procurement and Socially Responsible Procurement of the Company

13) Corporate Responsibility in the Relation to Working Conditions of the Human
Capital of the Company

14) Social Innovations as a Tool of Corporate Responsibility of the Company

15) Core Principles of the C Protection in the SR and the EU

16) Food Security in the SR and the EU

17) Corporate Responsibility of the Company as a Marketing Tool

18) Strategy of i Sale of Prod with Addicting Character

19) Corporate Responsibility in the Relation to Local Communities

20) Firm Philanthropy as a Tool of Corporate Resp ibility in the C

21) Envir 1 and Corporate Responsibility

22) Envir C i i of the C

23) Managerial Accounting in the Area of Corporate Responsibility

24) Reporting in the Area of Corporate Responsibility

___Prof. ln!. !e!inan! !ar‘m PhD. Mgr. Mllchal Kissa

Rector Executive Director
University of Economics in Bratislava Business Leaders Forum

V pripade zdujmu poZiadajte o registrdciu doc. Ing. Mgr. Gabrielu Dubcovi, PhD., najneskaor
do 18.2.2019, mailom: gabriela.dubcova@euba.sk.

Podrobné info na https://www.euba.sk/www_write/files/SK/medzinarodne-vztahy/prichadzajuci-studenti/katalog-predmetov/2018-
2019/summer_semester_-_list_of_courses.pdf




~ - ;

o =

- = -

= = . Business

e I 3 L Leaders
Z. & Forum

CORPORATE RESPONSIBILITY IN PRACTICE

ntu (3
accenture ADIENT J

DANONE Deloitte.
NUTRICIA
P @ oxc.technology embran
e /
fi'IEINEKEN Hewlett Packard Johnson )))'
Enterprise Controls
@ @E“] ) NOVARTIS
“
@ PIVOVARY PHILIP MORRIS
TOPVAR oo
Egm SLO\?JSKG ’ss =
I ELEKTRARNE Esnrmvem
; Tesco (DN@
TTwa

<S>

Whirlpool

V= W 7SE

Clen innogy

SKANSKA

—t e e

T - -Systems:

Q) VEOUA  vosswsensoms @) [i7] VUB BANKA

The University of Economics in Bratislava; Wednesdays; in the room C1.07 at 11am



